
 

 

 

 

                               

 

 

 

 

 

 Billions of dollars are spent by the tobacco industry each year to advertise and promote its 
products.  Tobacco marketing threatens public health, increases overall smoking and 
encourages youth to begin to smoke (pp. 796-797). 
 

 The Surgeon General concluded that advertising and promotional activities by tobacco 
companies cause the onset and continuation of smoking among adolescents and young adults 
(p. 827). 
 

 While the tobacco industry and their paid researchers claim there is no definitive proof that 
advertising increases smoking, research shows a consistent dose-response relationship between 
tobacco marketing and initiation and progression to addiction by smokers (p. 797). 
 

 As a result of tobacco marketing and promotional activities, over 3,200 youth under age 18 try 
a cigarette for the first time every day and 2,100 others become daily smokers.  Nearly 90 
percent of smokers start smoking by age 18 and nearly all (98 percent) start by age 26 (SGR 
Consumer Guide 3). 
 

 Places where tobacco products are sold (mostly convenience stores and gas stations) play an 
important role for industry marketing and promotions.  Altering tobacco prices with price-
reducing promotions and heavily investing in packaging design have been shown to influence 
young people as they develop smoking patterns and brand preferences (p. 797). 
 

 Heavy advertising, especially in low-income or ethnic neighborhoods and near schools, 
increases the exposure to pro-smoking messages and can increase smoking rates for those who 
frequent the stores (p. 797). 
 

 More sales restrictions, especially at the local level, could enhance proven tobacco control 
strategies, and from a cost-benefit point of view, restricting the marketing of tobacco products 
could be sensible from an economic perspective. Local efforts to decrease advertising and 
promotions are on the upswing (p. 797). 
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